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Abstract
Street food vending in urban areas of developing countries like Botswana continues to be a
source of livelihoods to many (Joseph, 2011).The Government and relevant stakeholders need
to understand holistically the challenges faced by street food vendors and develop
interventions that will enable street food vendors to survive, grow and compete in a dynamic
business environment.
This study examined the challenges faced by street food vendors in the selected malls of
Gaborone and these are Kagiso, African and Main Mall. Further, the study investigated the
importance of street vending as a livelihood strategy and strategies to lessen the challenges
faced by street vendors. The data was collected from ninety seven street food vendors from the
selected sample of the study using a 51 item questionnaire. Data was analyzed with the use of
SPSS (Spatial Package for Social Sciences) 16.0 and later on was tabulated for ease
interpretation.
The major findings of the study indicated that street food vending is mostly a source of income
and a way of creating employment for the urban poor. The study recommends that street food
vending needs to be legally recognized. The study would inspire policy makers to come up
with specific legislation to promote street food vending business in Botswana.
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1. Introduction
Unemployment has been a key challenging issue in different nations and Botswana is not an
exception. According to Labour Force Survey 2005/2006 (2007) unemployment in Botswana
stood at 17.5% and most affected group are the youth and women who make up 34.9% and
55.4% of unemployed people respectively. This shows an increase of unemployment rate to
17.8% as per the Budget Speech of 2012 (Budget Speech, 2012). The unemployment rate
along gender lines also indicated an increase where males were 16.3% and females 23.9%
(UNDP and BIDPA, 2005). The Labour Report (2007) shows that the total formal sector
employment for the years 2001 to 2007 showed an increment of 2.4% and the trend
demonstrated that employment’s highest proportion was that of males. Oberai (1992) stated
that one of the most challenges facing policy makers in Africa today in an era of economic
crisis is employment creation. Therefore, unemployment is a challenge to most of developing
countries including Botswana.
There is no universal definition for micro enterprises businesses and therefore, the definition
varies from to country. Generally, micro enterprises are family owned, employ low levels of
skills and are highly labour intensive (Harvie, 2003). Micro enterprises are businesses which
are involved in production, trade and provision of services (Pansiri and Temtime, 2005). It can
be deduced that micro businesses are categorized on the basis of labour force size and annual
turnover (Gwebu, 2005). The smallest units of business of micro business are the street vendors
who form part of the informal sector in Botswana.
Micro enterprises form part of the informal sector and it is currently estimated that there are
over 50 000 operators in Botswana (Gwebu, 2005). Butale (2001) argued that rural-urban
migrants who fail to obtain formal employment become disappointed with the search of
employment and decide to make out a living through informal sector ways. This leads to
significant increase of the informal sector as an alternative means of income generation for
many Batswana (UNDP and BIDPA, 2005). Thus street food vendors are therefore, micro
enterprises that operate in this informal sector of the economy (Jimu, 2004).
Informal businesses usually cover domestic workers, cobblers, street barbers, street vendors
just to name a few (Labour Report, 2007). Moreover, Mitullah (2003a) stated that street
vending included shoe repair, hairdressing, commercial payphones, barbering, photocopy,
music accessories and selling of agricultural produce. Similarly, Jefferies (2000) noted that
micro enterprises are businesses which employ up to six people; however, they practically
employ only one or two people including the owner. In Botswana, particularly, micro
enterprises create jobs and uplifts people from absolute poverty; therefore, their existence
needs recognition (Gobagoba and Littrell, 2003). These enterprises in Botswana make up to
75% and which most of them are owned by women (Ministry of Commerce and Industry,
1998). It has been noted that these micro enterprises sometimes fail because women frequently
face gender bias in the socio-economic environment in which they operate in (Richardson,
Howarth and Finnegan, 2004).
Micro enterprises have long been recognized as engines of economic growth and have been put
in the development agenda and strategy for many developing countries (Pansiri and Temtime,
2008). They also append that micro enterprises contribute to the economic diversification,
employment creation, income generation and poverty alleviation (Pansiri and Temtime, 2008).
Cohen and Chen (1997) pointed out that in developing countries micro enterprises employ a
significant share of the workforce particularly the female workforce and contribute or generate
a significant household income (Gobagoba and Littrell, 2003). For many developing countries,
micro enterprises are crucial to the developmental objectives such as poverty alleviation,
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employment creation, individual empowerment and economic development (Cohen and Chen,
1997; LEA, 2009). However, in Botswana this sector has not been well developed and
researched in relation to its impact on the economy (UNDP and BIDPA, 2005).
Micro enterprises encompass street vendors who are small traders doing their business in an
unstructured way, usually operating from residential premises, alongside the roads and
majority of them are run by women who generally lack formal training and registration (Task
Force, 1998: Ohiokpehai, 2003). They sell a variety of goods which include food, cosmetics,
farm produce, media papers, electronics, and airtime and provide services like plaiting, car
wash; car guard and most of them are found in and around shopping malls (Ohiokpehai, 2003).
Botswana Government Paper (1999) defined micro enterprises as businesses with less than six
workers, with a turnover of less than P60 000. The study adopted the definition by Gobagoba
and Littrell (2003), which defined micro enterprises as business with fewer than six employees
including the owner. This definition is supported by the Botswana National Policy on SMMEs
of 1998. According to the Central Statistics Office (2005), by 1999 there were about 70% of
micro enterprises located in Gaborone and 75% of these lacked formal registration. Agyapong
(2010) argued that most of these micro enterprises are dominated by one person, with the
owner or manager taking all major decisions. In addition, owners have limited formal
education; access to use and use of latest technology; market information; lack of government
support; weak management skills thus restraining the development of the business. Street
vending business has become a way of life for those who are unemployed and usually operate
in open areas, at home, footpaths, street pavements while others do their business in small
enclosed tuck shops (Ohiokpehai, 2003).
The study investigates challenges that are encountered by micro enterprises with special focus
on street food vendors in Gaborone selected malls. In addition, the study examines strategies
utilized by street food vendors to mitigate the challenges.
2. Literature Review
Definition of Street Vendors
Street vendors are businesses made up of a single person or a household based with family
members helping to sell the products (Butale, 2001; Harvie, 2003, Ohiokpahei, 2003),). In
addition, Bharan (2004) states that a street vendor is a person who offers goods and services for
sale to the public without having a permanent built up structure but with temporary static
structure or mobile stall. In Botswana, one can successfully categorize street food vendors into
three major groups of snacks, beverages and complete meals (Mpuchane, Gasha, Allotey,
Collison and Masheka, 2011). For the purpose of this paper street vendors is defined as a
business owner who employs not more than five employees including the owner.
Characteristics of Street Food Vendors
Like any other informal sector enterprises, street food vending is characterized by the small
scale operation, low capital costs that allow ease of entry into the sector (Tinker and Fruge,
1982). It is one sector that is not regulated as it lacks official registration and legal recognition
(Mokgosi, 1997; Butale, 2001). According to Muinde and Kuria (2005), street food vendors
operate haphazardly without any monitoring of what they prepare and how they do it. Both
females and males are involved actively in the activities of street vending and most of the time
street trading makes the largest group of micro enterprises (Mitullah, 2003a; Chukuezi, 2010).
Somolekae (1992), in her report pointed out that female made the majority of informal
enterprises. Street vending which makes one of the major sub sectors is therefore characterized
by: five lowly paid employees who include the owner and three or four additional employees;
expenditure is not easily distinguishable from household expenditure; operations are usually
mobile or in owners home (ISS, 2009).
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Most of these street food vendors operate in make shift structures while some of them are
mobile moving from place to place (Mokgosi, 1997; Butale, 2001; Dardano, 2003). These
operators do not use permanent structures; however, operate from strategic locations including
bus and train stations, markets and shopping areas, commercial districts, outside schools and
hospitals, residential suburbs, factories and constructive sites (Draper, 1996). In most of the
situations it appears as vendors have regular clientele (Nasinyama, 1992).
Furthermore, typical distinctiveness of street vendors is that they keep few records of business
activities, low level of stock is maintained over a short period or no stock is kept, lack of
business experience, profits are low, activities are highly labour intensive, earnings fluctuate
greatly and there is lack of start-up capital (Linden, 1993; Temtime, Chinyoka and Shunda,
2004; Lowden, 2007).
Roles and Activities of Street Vendors
Small to medium sized enterprises have long been recognized as key to economic growth and
have been put in the development agenda and strategy of many developing African countries
(Pansiri and Temtime, 2008). Additionally, micro enterprises have been seen as a potential
source of employment for unskilled and semi skilled and income generation for many people
(Task Force, 1998; Ohiokpahei, 2003; Onyuma, Birachi, Cheruiyoit and Icart, 2006). Street
vendors also act as an economic support to other businesses as they buy and sell goods and
services. Similarly, Jimu (2004) adds that street vending provide viable alternatives for
subsistence living in urban areas to formal employment. To the unemployed, street vending is
their only means of their survival thus leading to the rapid growth of the informal sector mostly
in larger cities (Bhowmik, 2003).
Street vending have been less researched on, as it is not officially permitted and vendors are
often harassed by government officials especially the unlicensed (Bhowmik, 2003;
Ohiokpehai, 2003). Some of the street vendors in particular, provide their goods and services to
both working class and professionals especially in Botswana; these goods and services include
food, cosmetics, farm produce, media papers, electronics, and airtime; plaiting, car wash, car
guard respectively.
In other countries like Nigeria, Ghana, Kenya and including Botswana, the majority of vendors
are women who balance the income generating from street vending with traditional household
and child care duties (Mwangi, 2002; Akinyele, 1987). Street vending provides marginalized
people with access to an income, though irregular, it is still vital for household survival
(Bunjun, 1988). This spirit of entrepreneurship promotes a culture of self-reliance, personal
responsibility and creation of employment opportunities (Leighton and Folstead 1992.
According to Bunjun (1988), the role of the informal sector is that it helps the government in its
efforts of employment creation and maintaining a balance between urban and rural growth.
Importance of Street vendors in Botswana
Street vendors create economic resources to sustain themselves because urban development’s
efforts fail to provide formal employment (Tripp, 1997). A livelihood is sustainable when it
can cope with challenges and maintain or enhance its capabilities and assets (Joseph, 2011).
Successful Street vending as a form of diversification is generally recognized as an important
strategy for decreasing livelihood challenges or vulnerability (Joseph, 2011). There is an
increase in people turning to informal sector for their livelihood (Farrington, 2001). Street
vending provide employment and income as a livelihood strategy for the urban poor, it is
therefore, a dynamic process in which people engage to construct their livelihood (United
Nations, 2003).
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Challenges faced by street vendors businesses
Beyond economic capability, street vendors are entrenched in a web of complex livelihood
challenges, which go beyond self empowerment (Tripp, 1997; Joseph, 2011). They are
subjected to repressive planning legislation which excludes them from street trading (Linden,
1993; Joseph, 2011, BIDPA, 2011).
According to the 2007 Informal Sector Survey (2009), many street vendors enterprises in
Botswana are faced with the following challenges; non-payment of goods and services
supplied on credit to their customers; high competition, lack of managerial skills which were
the most constraints among operators, lack of space for business operations and lack of credit
facilities.
Post (1996) noted that, though street vendors are one of the highly visible informal sector
activities, street vending is mostly unregulated trading that takes place in public spaces such as
streets, sidewalks, bridges, pavements etc. The use of public space in Botswana both physically
and socially by street vendors has become the subject of intense contestation (Joseph, 2011). In
many African countries street vending is perceived as a major crisis and an eye-sore in the
urban authorities and criticized for causing or contributing to a number of social ills that
negatively affect cities (Palmer, 2007).
Most of the policies and programs formulated lack coordination and ultimately lead to poor
management and failure of use of funds by these micro enterprises (Acquah and
Mosimanegape, 2007; Pansiri and Temtime 2008). Most street vendors or micro traders
depend on owner savings for initial investment and others relied on loans from relatives and
friends. Commercial banks were reluctant to lend money to small scale business as they lacked
business skills, had high cost risk and that small business emphasized on short term survival
issues while banks were for long-term competitiveness (Gwebu, 2005; Pansiri and Temtime
2005). Botswana government and the private sector have been assisting micro enterprises but
not paying much attention on the component of training small business owners on how to
manage their businesses for long term survival in the market (Gobagoba and Littrell, 2003;
BIDPA and CEDA, 2007.
In developing countries urban planners formulate policies to control the operation of the
informal sector activities particularly street vending (Palmer, 2007) but some of these policies
are not friendly to street vendors (Palmer, 2007; Joseph, 2011). For instance, they carry out
frequent inspection and do demolitions, confiscation of goods and sometimes remove some
street vendors from where they operate (Joseph, 2011). Furthermore, restrictive bureaucratic
regulations are some of the challenges that affect street vendors and lack of facilities to conduct
their business (Linden, 1993).
Due to competition street vendors sometimes as a way of attracting customers, they sell their
products at low prices which in turn a lead to reduced profits ((Sekar, 2007; Bhat and Nengroo,
2013, Mmusi, 1995; Mokgosi, 1997; Jimu, 2004; Fuller-Love, 2006). Furthermore, there is
lack of appropriate land zones gazetted specifically for street vending in Gaborone (Joseph,
2011). Location preferences for street vending enterprises are customer driven such that the
officially poorly zoned market area at Bontleng, becomes unattractive to even the new entrants
(Joseph, 2011; BIDPA, 2011). Moreover, urban planners are reluctant to organize spaces such
as market stalls within street vendors’ site of preference (Joseph, 2011; Monnaesi, 2011).
Joseph (2003) indicated that there was lack of definite statutes, disjunction between licensing
and land requirements, lack of consultation, environmental and public health concerns. Street
vending and other informal sector activities in Botswana are managed using clauses found in
legislations drawn to address different issues such as public health, food control, and
environmental management (Joseph, 2003; Joseph, 2011). The legislations include among
others the Public Health Act of 1971, Food Control Act of 1993, Trade and Liquor Act of 1986,
and Waste Management Act of 1998 (Mpuchane et al., 2001; Ohiokpehai, 2003; Joseph, 2003).

60

www.macrothink.org/ijld

International Journal of Learning & Development
ISSN 2164-4063
2013, Vol. 3, No. 5

The only available piece of legislation which attempts to address the issue of street vending is
The Town Council Hawking and Street Vending Regulations of 1985 which is concerned only
with penalties to those people who disregard the provisions of the clauses (Joseph, 2011).
There is lack of inspection on health issues and poor hygiene practices tend to pose significant
health risks to street vendors (Arambullo et al., 1994). They also highlighted that there are
health risks in preparation and handling of food (Arambullo et al., 1994; Sekar, 2007;
Solomon-Ayed et al., 2011). The food can be contaminated with bacteria as some food lack
covering (Solomon-Ayed et al., 2011). There is issue waste water which is usually splashed
everywhere which can be a breeding place for mosquitoes and malaria (Solomon-Ayed et al.,
2011). Jimu (2004) adds that street vendors generate excess litter which stretches the capacity
of sanitation department to keep cities clean.
Strategies to resolve Challenges faced by Street Vendors
The government of Botswana provides assistance to Small Micro and Medium Enterprises
(SMMEs) through various schemes for citizen empowerment as represented by Financial
Assistance Policy (FAP) which was replaced by Citizen Entrepreneurial Development Agency
(CEDA), Botswana Development Corporation and the Micro-credit Fund. These programs put
emphasis on provision of financial assistance (LEA, 2007; Pansiri and Temtime, 2008).
Financial Assistance Policy (FAP) was introduced in the early 1980s to provide direct
government financial assistance to small scale manufacturers (Narayan et al., 2004; BIDPA.
2011). In the late 1980s, the Integrated Field Services (IFS) was launched as a program of
training for SMMEs in record keeping, costing, business planning, marketing, buying and
stock control (Narayan et al., 2004; BIDPA and CEDA, 2007; BIDPA, 2011).
In 1999 the government set up the Small Business Promotion Agency (SBPA) to coordinate
all Small, Medium and Micro enterprises (SMMEs) support programs; this action was
followed in 2001 by the establishment of CEDA as the implementing agency of FAP, now
refocused on providing subsidized loans to indigenous enterprises (BIDPA, 2011). CEDA’s
micro-lending activities were intended to complement those of the National Development
Bank (NDB), which has provided a range of regular-term loans to SMMEs since 1999 (LEA,
2007; BIDPA and CEDA, 2007).
Local Enterprise Authority (LEA) is a government intervention which was set up in 2006 to
spearhead development and growth of SMMEs and to incorporate the functions of the IFS and
the SBPA (LEA, 2007). Furthermore, LEA promotes these developments through provision of
training, facilitation of access to finance and markets and identifying business opportunities for
existing and future SMMEs (LEA, 2007; BIDPA, 2011). Unfortunately, none of these or the
earlier programs has significantly reached micro enterprises especially street food vendors.
Although Botswana does not have a comprehensive informal sector development policy,
Botswana realized the potential and importance of Small, Medium and Micro enterprises
(SMMEs) in creating jobs and generating income (Narayan et al., 2004). Taking into account
the socio-economic objectives incorporated in the National Development Plans, Botswana’s
SMMEs policy, first of its kind was approved in 1998 as an integral part of the government’s
strategy for industrial development and economic diversification with the intention of
developing informal sector (Gobagoba and Littrell, 2003; Narayan et al., 2004; Kuruba, 2010).
This policy is the result of the recommendations of the SMME Task force appointed by the
then Minister of Commerce and Industry (Kuruba, 2010). Though the policy is not specific to
the development of the informal sector, the policy at least provides for a framework within
which the informal sector can be nurtured (Narayan et al., 2004). Furthermore, the policy is
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meant not only to create an enabling environment within which SMMEs will flourish but also
to grow and eventually become self-sustaining.
3. Research Methodology
The study applied cross sectional survey design because it gathers large data in a particular
time and one can make generalizations about the outcomes as it moves from general to
specific (Obasi, 1999). In addition, survey design is a common strategy used in business and
management studies (Saunders et al., 2009).
The survey instrument comprised of 51 item questionnaire with mostly closed questions so as
to ensure precision in responding within limited time frame. The respondents were asked to
rate questions in the survey instrument using a 5-Likert scale where 5 = was strongly Agree to
1= strongly Disagree. Open ended questions were used at the end of the closed ended questions
to get additional information not captured in the closed ended questions. First the survey
instrument was piloted tested with 5 experts in field of management to ensure that the
wording of questions in the instrument captures the core elements of the study. Finally, the
corrections were factored in the survey instrument before final distribution of the
questionnaires to the sample of the study.
Data was analyzed using the Statistical Package for Social Sciences (SPSS) software and
Microsoft Excel. Descriptive statistics comprised of frequencies; percentages; cross
tabulations and chi-square to test the significance of differences and measure of relationship
were done (Kumar, 2005). Correlation techniques were used to explain the relationship
between variables such as cross tabulations and chi-square. Qualitative data was analyzed by
content analysis.
4. Findings and Discussions
Demographics of respondents
One hundred questionnaires were distributed to the selected sample of the study. Out 100
questionnaires distributed 97 questionnaires were returned. Therefore, the response rate was
97%. The males comprised of 23.7% (n = 23) and females were 76.3% (n = 74). These findings
are in consistent with other previous studies which confirm that women are the largest group in
street vending (Ohiokpehai 2003, Akinyele, 1987; Gobagoba and Littrell, 2003; Jimu, 2004;
ISS, 2009; Acquah and Mosimanegape, 2007; Joseph 2011). The results indicated that most of
these street food vendors were in the Main mall as they made up to 49.5% and the majority of
them were single as evident by the 54.6% of the respondents.
Majority of respondents were the young generation of the age group 21 to 40 which accounted
for 84.5% (n = 82). The study found out that graduates were also engaged in street food
vending; however, they have contributed to 14.4% of respondents and their reasons for
engaging in such trade was due to lack of employment opportunities upon graduation. Most
street food vendors have attained basic education as 95.9% (n = 93) have gone up to secondary
education. This is also supported by Chukuezi (2010) who stated that most street food vendors
in Nigeria were female respondents and have acquired tertiary education. The results indicate
that 85.6% of street food vendors were not legally registered and traded without licenses. Only
a 14.4% of the respondents were registered with the city council.
Importance of Street Food Vending
The major finding on the importance of street food vending is that it is a livelihood strategy for
the unemployed urban poor and this accounted for (97)100% of all respondents as indicated in
Table 1. Moreover, 99% of the respondents agreed that street food vending improves lifestyle
of the business owner as well as that of households and contributes to crime reduction which
usually comes as a result of unemployment. The findings are in consistent with Farrington et
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al., (1986) who pointed out that crime rates are higher during periods of unemployment
therefore, engaging in street trade assist in crime reduction.
The results also reveal that some of the households were involved in this business to
supplement income from formal employment. In Botswana there is a high unemployment;
therefore, engagement in such micro economic businesses has proved to be a source of
employment as affirmed by 96.9% of the respondents. Therefore, (94)96.9% of the
respondents were engaged in street food vending as a way of promoting self-reliance. This
finding is consistent with Tiwari (2002) posits that many populations in African, Asian and
Latin countries who cannot find work in the formal sector have a mandate to create
employment for them. Furthermore, most of the respondents are of the view that self reliance
help in reduction of population’s dependency on government packages and handouts for the
destitute. It is clear from Table 2 that more than half of street food vendors viewed street
vending as a source of employment. Hassan et al., (2011) correlates with this study’s findings
that informal sector contributes to employment formation as well are creating job opportunities
for others. In Nigeria’s street food vendors are considered as base of subsistence income
(Chukuezi, 2010). The street food vending trade has been found to be lucrative for most of the
population to be engaged in the same business because it is easy to join as compared to formal
employment. It further removes people from poverty (Gobagoba and Littrell, 2003;
Ohiokpehai, 2003).
Table 1: Importance of street food vending in Gaborone
Strongly Disagree Neutral
disagree
Street vending is a source of
_
_
3(3.1%)
employment
Contributes to economy
1(1%)
1(1%)
32(33%)
development
Livelihood strategy for the
_
_
_
unemployed urban poor
_
_
Source of income for family
2(2.1%)
households
_
_
A way of life for the
2(2.1%)
unemployed
_
_
Improves lifestyle for the
1(1%)
business owner
_
_
Improves lifestyles of
1(1%)
households
Provide alternatives for
_
_
subsistence living to formal
2(2.1%)
employment
_
_
Individual empowerment
2(2.1%)
A way of diversifying the
_
1(1%)
13(13.4%)
economy from mining and
agriculture
_
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Agree

Strongly
agree
36(37.1%) 58(59.8%)
47(48.5%) 16(16.5%)

45(46.4%) 52(53.6%)
66(68%)

29(29.9%)

52(53.6%) 43(44.3%)

36(37.1%) 60(61.9%)

36(37.1%) 60(61.9%)

37(38.1%) 58(59.8%)

54(55.7%) 41(42.3%)
38(39.2%) 45(46.4%)
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Promotes a culture of
self-reliance

2(2.1%)

_
Contributes to crime reduction
Source: Author’s Field Data (2012)

1(1%)

33(34%)

61(62.9%)

31(32%)

65(67%)

_
1(1%)

Due to the fact that agriculture has become unreliable because of erratic rainfall, street food
vending may be a way of diversifying the economy which has been highly dependent on
mining. This is affirmed by 85.6% of the respondents who stated that street food vending is a
way of diversifying the activities of the economy. Furthermore, 65% of the respondents
consented that street food vending has significance to the nation through contribution to
national economic development and improvement of the urban poor. These findings correlates
with Onyuma et al., (2006) who stated that informal sector empowers the unemployed through
training and technical assistance to manage their businesses. Street trading is crucial to
individual empowerment and economic diversification (Pansiri and Temtime, 2008; Chen,
1997).
Inferential Statistics
Inferential statistics such as the Pearson chi-square was employed in order to determine
whether there were any statistical significant differences and relationships between three
demographic variables and the three importance of street food vending and the results are
presented in Table 2. The level of significance was 0.05; if p-value is less than .05 then there is
significant difference between variables and when p-value is more .05 then there is no
significant difference between variables.
Table 2: Perception on Importance of street food vending verses Demographics
Variable
P value (Chi-square)
Age
0.646

Gender
0.444

Marital status
0.553

Improves lifestyles of households

0.869

0.162

0.958

Contributes to crime reduction

0.921

0.006

0.359

Street vending is a source of
employment

Source: Author’s Field Data (2012)
The chi-square test results from cross tabulation between age and street vending as a source of
employment was 0.646, improving lifestyles of households was 0.869 and contribution to
crime reduction was 0.921. All these showed that p-value was greater than 0.05. The results
showed that there was no statistical significant difference and indicates that respondents of
various ages had no different perceptions on street vending as source of employment,
contributing to crime reduction and improving lifestyles of households.
A cross tabulation between marital status and all three importance of street food vending
showed a p-value that was greater than the level of significance of 0.05. It thus showed no
statistical significance. This meant that there was no relationship between the respondents’
marital status and how they viewed or perceived the importance of street food vending.
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The chi-square test results from gender in relation to street food feeding as a contributor to
crime reduction yielded p-value of 0.006 which was less than the level of significance of 0.05.
This indicated a significant difference and suggested that respondents of different gender had
different perceptions on street vending as a contributor to crime reduction.
Challenges Faced By Street Food Vendors in Gaborone
The finding indicated that street food vendors are faced with many challenges because of
neglect and lack of support from public policies (Acquah and Mosimanegape, 2007). The
results indicate that the major challenges that street food vendors were faced with was council
bye-laws that made it illegal for them to operate in any available land and these accounted for
94.8% of the respondents. According to Gaborone City Council Commercial Officer, council
laws do not recognize street food vending therefore they are denied registration and viewed as
illegal operators. Consequently, these vendors then locate themselves anywhere conducive to
run their businesses. This has led to council authorities’ confiscating street food vendors’
business items and they are fined to have their goods back.
Street food vendors raised an issue that these fines on the long run bring their businesses to a
fall as they use money from the business’s coffers to clear the fines. Furthermore, frequent
confiscation of goods of street food vendors by council authorities has led to poor performance
of these businesses. For instance, street food vendors who sells items such as hot dogs
confirmed that their property such as gas cylinder have been previously been taken by council
authorities because they argue that we pollute the environment and poses as a danger to the
public because these flammable gases are usually exposed to the sun leading to a possibility of
exploding. This finding is consistent with Joseph (2011) argued that street vendors
experienced casual attacks by bye-law officers. Similarly Chukuezi (2010) posits that street
food vendors complained of harassment by government officials.
An unpredictable bad weather condition was rated by 91.7% of the respondents as a challenge
to street food vendors. Most respondents pointed out that during the rainy seasons they
temporary close their business down and open when the situation improves. 90.7% of the
respondents asserted that competition was very high because street food vendors tend to
provide same product consequently leading to too much competition, which sometimes led to
closure of some businesses and even reducing prices as strategy to counter competition. The
finding is similar with Chukuezi (2010) who identified competition as a challenge faced by
most of the street food vendors. In Kenya Street businesses are also faced with high intensity
competition (Ikiaria, 2001). Butale (2001) consents that competition from foreigners
businesses towards local street vendors is a major challenge.
Many street food vendors assumed that local authorities reflect anti-vending approach as
83.5% of the respondents were in agreement of such attitude. This finding is consistent with
Joseph (2011) who argued that street vendors are not involved in planning more especially in
their area of operation. 66% of the respondent’s consented that to get space for business
operations was a problem to most street vendors and therefore, used non-residential
premises for business operations (Narayan et al., 2004; Lowden, 2007; ISS, 2009; BIDPA and
CEDA, 2007). Gaborone City Council as law enforcement and regulatory body for street
vending, has come to realize that many street food vendors crowd city centers, pavements and
even passages that allow public movement. In Francistown, the acting principal bye-law
officer Puso Mosimanewakgosi complained that hawkers who operated on pavements blocked
movement for people in the bus rank (Masalila, 2012).
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Strategies for Lessening Challenges Faced by Street Food Vendors
For any business to move forward and push on its sales, any obstacles need to be overcome as a
way to be competitive. The results indicates that 100% of the respondents rated legislation that
addresses issues on street vending as an important strategy in lessening some of the challenges
faced by street food vendors. In Botswana there is no specific Act or law that actually protected
and guided street food vending business operations. Furthermore, for 99% of the respondent’s
consents that provision of training to street traders on business management and financial
assistance is one way of lessening the challenges faced by street food vendors as shown in
Table 3. The government has established financial support programs such as CEDA and LEA
to assist informal sector businesses (Gobagoba and Littrell, 2003; BIDPA and CEDA, 2007;
Kuruba, 2010).
Table 3 Results on strategies to lessen the challenges
Items

Unimportant Not so
Important Very
Most
important
important important

Government provision
1(1%)
23(23.7%) 48(49.5%) 25(25.8%)
of training for street
vendors on business
management
Financial assistance for 1(1%)
24(24.7%) 37(38.1%) 35(36.1%)
street vendors
Provision of services on 2(2.1%)
7(7.2%)
12(12.4%) 33(33%)
44(45.4%)
cash basis
Moving to areas with
24(24.7%)
36(37.1%) 11(11.3%) 14(14.4%) 12(12.4%)
less competition
Price incentives to gain 16(16.5%)
30(30.9%) 15(15.5%) 19(19.6%) 17(17.5%)
competitive advantage
National policies that are
2(2.1%)
28(28.9%) 38(38.1%) 30(30.9%)
in support of street
vending
Building of market stalls 2(2.1%)
15(15.5%) 10(10.3%) 41(42.3%) 29(29.9%)
in areas viable for
business
Regulations that protect
2(2.1%)
22(22.7%) 40(41.2%) 33(34%)
all business operations
Provision of business
2(2.1%)
23(23.7%) 40(41.2%) 32(33%)
support programs
Legislation that address
18(18.6%) 35(36.1%) 44(45.4%)
issues on street vending
Source: Author’s Field Data (2012)
Key: 1= Unimportant, 2 = Not so important, 3= Important, 4= Very important, 5= Most
important
About 97.7% of the respondents believed that provision of business support programs was
considered important in assisting street food vendors to overcome their difficulties that they
were faced with. They also called for regulations that can protect all business operations
regardless of their size. This is because government more often assisted medium enterprises as
compared to micro enterprises like street vendors (BIDPA, 2007). Provision of products on
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cash basis of products as a strategy accounted for 90.7% of street food vendors and most of
them preferred to provide their services on cash. They alleged that having regular loyal
customers assisted in that regard. These findings is consistent with Aquah and
Mosimanegape (2007) posits that street vendors suggested that location for a business was an
ideal decision and therefore, need to be located at the right place and never to sell on credit.
Lack of space has been viewed as a challenge by most street vendors; therefore, 82.4% of the
respondents held that it is important for local authorities and government to build them market
stalls where they could operate their businesses. Moreover, it was viewed as a way that could
help and protect them from bad weather and where government control could be feasible.
Conclusion and policy implications
This study gives an overview of challenges that street food vendors are faced with. And
confirms that Street food vendors business are faced with many multiples problems especially
the council by laws which are not friendly.
Street food vending is major income provider for households in Gaborone. Most of the
respondents solely depend on Street vending income for their survival. Rural-urban migration
has also impacted on available jobs and the market has become saturated. Most of urban
populace has turned to street food vending as a way to survive in the city. Furthermore, the
growth in street food vending has brought about environmental effects and competition of the
business market.
Street food vending has become a livelihood plan for the unemployed urban habitants. Thus
street food vendors businesses have made a larger part of the informal sector and therefore,
their existence need to be appreciated and documented. In particular there is no precise
information of how many street food vendors are registered and operational. Provision of this
information would assist in recognizing and legalizing street food vending and to provide
appropriate assistance.
Recommendation
The study recommends that
 Legislation which recognizes street food vendors should be reviewed, if none then it ought
to be put in place so that they can also enjoy the benefits of being protected. This calls for
equal treatment of all business regardless of their size of operations. Policies and laws on
regulating street vendors should be put in place.
 There is no exact number of recorded street food vendors because of their unstructured
manner. Most of available information is limited and most of it is outdated. Therefore, there
is need for having proper documentation of street food vending businesses to assist in
planning.
 Training of street food vendors and information accessibility should be of priority as most
street food vendors have not received formal training.
 Private and public employers need to create employment opportunities for the skilled youth
as well as providing business relevant education. This could assist in making business
owners sustain and grow their businesses.
 The government needs to build permanent structures and allow street food vendors to
operate on the streets because that is where business is viable.
Implications of the Study
The results of this study have imperative implications on the appropriate laws and programs
aimed at improving standards of street food vendors. Registration of vendors should be well
documented for ease supervision. There is need for reviews on city plans to cater for street
vending needs. This was because the results showed that most urban planning strategies
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showed anti-vending attitude. Therefore, recommend for legislation that is in support of street
food vending.
These findings inform policy makers the significance of street food vending as micro
enterprises to those who depend and sustain their families with income from street trading.
The findings will also provide policy makers, researchers and academics literature that will
assist them in reviewing available legislation on street vending. The study contributes to
awareness and improves practices in the management of micro enterprises.
Limitations of the Study
The identification of street food vendors was problematic as they sold at unspecified times and
located in an unstructured way. Some of the street food vendors were not licensed and feared
victimization and did not want to be interviewed. Statistics on street food vendors and other
micro enterprises was not available as most of the existing ones were estimates and outdated.
The whole sample was not covered; however, the sample size studied was small to make
generalizations to the whole population of street food vendors in the country. The fact that
street food vending is not legally recognized it was difficult to have a reliable sample and
conveniently sampled street vendors on the group. Moreover, due to time limitations of having
to complete the study in limited period the researcher conveniently chose respondents from the
three malls. Financing of the research was also a limitation as there were limited funds to be
used for the project.
Direction of Future Study
Future researchers should involve in a large sample size of street food vendors and cover at
least the whole of Gaborone city. There is need for a comparative study to be carried out on
street food vendors business with other business in the selected malls. Further there need for
one to investigate the relevance of street food vending in general in Botswana economy as
whole.
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