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Abstract 

This aim of the study is to recognize the social entrepreneurial intention among youth who 

are the business undergraduate, graduate and professional students in Pakistan and China 

using the theory of planned behavior. 355 respondents from business Pakistani and Chinses 

universities using 54 item questionnaire. Systematized random sampling was employed to 

collect data. 72% (N = 256) of the respondents were male, and 28% (N = 98) were female, 

and most of the respondent's age range between 20 to 35 of age. To measure the intention and 
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attitude of youth towards social entrepreneurship using emotional intelligence and moral 

obligation with Theory of planned behavior. The result demonstrates that the hypothesized 

research model of study describes 46% of the variance, which explains social 

entrepreneurship intention. Results indicate that emotional Intelligence a significant 

relationship with self-efficacy and attitude where it has a positive relationship with social 

norms but is not significant. Conversely, the moral obligation has a significant positive 

relationship with attitude, self-efficacy and social norms which leads towards social 

entrepreneurship. Research study focuses and contributes to the social entrepreneurship 

literature using new antecedents using emotional intelligence and moral obligation to 

measure the development of social entrepreneurial intention. 

Keywords: Moral Obligation, Emotional Intelligence, Attitutde, Self-efficacy, Intention 

1. Introduction 

For the last two decades, entrepreneurship has appeared as the most significant pillar of 

economic growth around the world. Kirkley (2016) states that for national growth and 

economy encouragement and establishment of small and medium new ventures is suitable for 

country development. Cornelissen & Clarke (2010) described that entrepreneurial activities 

have a positive impact on the domestic economy as well as on country bases. Countries in 

which entrepreneurial activities and new ventures are encouraged, their economic cycle 

revolve due to which people get employment and money keep circulating in the economy. 

Entrepreneurial ventures are essential to solve the problem and bring sustainable 

development in the society. Sustainable development is the environmental, technological and 

social development of the society and community. Environmental development is that 

entrepreneurs change the structure of the market; due to which new entrepreneurs get 

opportunities to contribute to the advancement of the domestic economy by launching new 

ideas and create ventures. Entrepreneurs recognize opportunities by targeting segment in the 

market, satisfy needs and wants of the segment. Social context, entrepreneur’s give a solution 

to the most important problem that today’s societies are facing around the world i-e 

unemployment, poverty, and slow economic growth. Entrepreneurial venture facilitates 

millions of people that include women and minorities to get benefited from economic success. 

Now a day’s researchers are emphasizing a new aspect of entrepreneurship that is social 

entrepreneurship.  

Social entrepreneurship is defined as an entrepreneur’s emphasis on social and community 

problems. They generate novel enterprises, create and design social planning and organize 

resources to deal with these social problems. According to these argument social 

entrepreneurship is the future for the countries this not helps to deal with economic crisis, 

but it also aims to provide innovative resolutions to unsettled social problems. The value 

given to Social problem is the key which allows and encourage the individual to make a 

mission to serve societies and communities and work for their well-being. Social 

entrepreneurs are the one who creates a venture with the aim to bring systematic social 

change through the development of new product, service or processes (Trivedi, 2010). 

According to Weerawardena & Mort (2006), Social entrepreneurs identify and address the 
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social problem in their communities and societies. According to Haugh (2005) social 

entrepreneurial intention is necessary to study to know what is a process and what are the 

necessities of entrepreneurs. Mehdivand et al. (2012) state that individual cognitive 

characteristics are the key to the development and creation of social entrepreneurial venture. 

The cognitive process that let people understand and identify unresolved and unanswered 

problems faced by the society. Lumpkin & Lichtenstein (2005) explain social entrepreneurial 

cognition as the capability of an individual to identify business ideas, add values, implement 

them and get a good response from the customer. Individual identify opportunities when they 

understood and recognized the problem faced by the society and how to act upon them to get 

positive results. 

In this capitalist world, there is an unequal distribution of wealth and resources among the 

population. According to word bank in total 1 percent of the population of the world holds 50 

percent of world resources and wealth. In the present rich are getting richer and the poor are 

getting poorer. Uneven distribution of resources and wealth are characteristic of the capitalist 

system, and an only sustainable solution to solve these problems is social entrepreneurship. 

Social entrepreneurship can be implemented in the form of micro-financing, crowdfunding, 

improve literacy rate, support healthcare, and come up with innovative and creative ideas 

which helps in creating a sustainable environment and society. Social Entrepreneurship is an 

unconventional business model that generates outcomes which helps in solving society and 

community problems. It is about aiming at tackling social problems and come up with 

innovative and creative solutions to transform society. Social entrepreneurship helps in 

bringing about positive changes in the social, political and economic situation of low-income 

families. Social entrepreneurs mobilize and built arrangements of resources to deal with 

untapped problems of the public and society. Social entrepreneurs are passionate, committed 

and visionary individuals who pursue for opportunities to have a positive impact on society. 

2. Theoretical Implication 

Ajzen (1991), presents a theory of planned behavior which includes three important 

ascendants that include self-efficacy, attitude and subjective norms. Theory of Planned 

Behavior (TPB) is employed in different types of research study to measure intention of 

individual towards activities like in transport research (Chen 2016), medical information 

(Hsieh 2015), behavioral science (Kim 2014), biological economics (Litvine et al. 2014), 

environmental sciences (Deng et al. 2016), applied psychology (Hawley & Williford 2015), 

food quality (Lorenz et al. 2015), computer study (Liao et al. 2007) and in many other fields. 

In this paper, TPB is used to measure the intention of individual towards social 

entrepreneurship using social norms, self-efficacy, perceived control behavior, emotional 

intelligence, and moral obligation. Emotional intelligence and moral obligation are 

ascendants which affect the attitude, subjective norms and self-efficacy of individuals which 

leads to the intention of individuals towards social entrepreneurship. 

2.1 Intention towards Social Entrepreneurship 

The intention is readiness and willingness of an individual to perform particular task within 

particular environment and society. The success of an individual relies on willingness as well 
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as the ability of an individual to perform a task (Othman, Hashim, & Wahid, 2012). Social 

entrepreneurship is a new and novel idea and individual intention towards it. Social 

entrepreneurs put their effort to create a sustainable public environment in which all the 

people get equal opportunities to earn and spend standard living. Schumpeter's (1934,2004) 

presents entrepreneurship theory which focuses on economic growth and entrepreneurs 

profits and success whereas; social entrepreneurship theory emphases on the social and 

economic development of the society (Ebrashi, 2010). Social entrepreneurs aim to create 

venture for social change (Nicholls, 2006). Intention towards social entrepreneurship depends 

upon their ability to learn for environment and society and utilize their cognitive capability 

and ability to observe the environment and extract an idea from it.  

2.2 Attitude towards Entrepreneurship 

Kinicki & Krietner (2009) is the psychosomatic tendency of an individual to assess the 

behavior in favor and disfavor while valuing a particular situation. Harjer and Habib (2013) 

describe attitude as the responsive reaction of an individual after indulging or having 

experience with specific status quo (Zimmerman, 2008) strong attitude would affect the 

behavior. Expectations and beliefs of individuals that result in positive or negative action 

attitude in certain situation; further attitude is transformed into intent and subsequently, act 

towards certain circumstances (Ajzen & Fishbein, 1980). Applied and observation 

information and knowledge is important to bring about the changes in the attitude of 

individuals, which motivates to change in intentional behavior. 

2.3 Subjective Norms 

Subjective norms are the course of action that is considered appropriate and suitable within a 

society or group of individuals (Cialdini et al., 1991). It is the acceptance of a society that 

supports or approve specific actions and activities in a particular situation. Subjective norms 

are the public’s opinion which intern encourage or discourage individual to behave in a 

specific manner in a given situation(Elster, 1989). According to Primack et al. (2007) and 

Zhao et al. (2006) clarify subjective norms as the social pressure that effect that individual 

attitude and intention towards certain situation these includes referents i-e relatives, friends, 

teachers, colleagues, classmates. Subjective norms are the views and thoughts that be shared 

and sustained by society’s endorsement (Kandori, 1992). Baumeister and Leary (1995) 

Subjective norms are unwanted and undesirable emotions like guilt, humiliation, and 

embarrassment if one breakdowns rules. Subjective norms are the beliefs, thoughts, and 

values that impact individual entrepreneurial activities (Aparicio et al. 2015) (Becker & 

Woessmann, 2009). Kautonen & Tornikoski (2010) and Shane (1993) explains that in 

societies individuals have less intention towards social entrepreneurship and new venture 

creation where their uncertainty avoidance is high. Uncertain avoidance significantly affects 

innovation risk-taking (Kautonen & Tornikoski, 2010) and (Yordanova & Tarrazon, 2010). 

2.4 Entrepreneurial Self-Efficacy 

Self-efficacy is the capability of an individual to control over circumstances in a given 

situation (Solesvick, 2012). Icek Ajzen (2002) explains self-efficacy is people control over 
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their actions or behavior. Rotter (1966) & Conner and Armitage (1998) Self-Efficacy is 

considered a predecessor of intention; if people are motivated, they have strong intention 

towards entrepreneurship. Entrepreneurial self-efficacy is that an individual can exploit 

cognitive resources that motivate and allow individuals to control the events which happen in 

their life. In other words, self-efficacy strengthen the belief of an individual on his capability 

and aptitude to perform duties and task to be successful in achieving their goals (Chen et al., 

1998). When individuals believe that they have essential abilities and expertise to produce the 

desired results and adopt an attractive carrier option (Zhao et al., 2005). Tsordia & Candidate 

(2015) urged that self-efficacy significantly affect that attitude and intention of individual 

towards entrepreneurial activities. Krueger et al. (2000), self-efficacy is the predecessor of 

intent towards entrepreneurial activities. 

2.5 Emotional Intelligence 

Thorndike (1937), define emotional intelligence as the degree to which individual’s capability 

to accomplish goals using emotional feelings. According to Salovey & Mayer (1990) there is 

two school of thoughts which explains emotional intelligence, first explains that mental 

ability models and (Gardner, 2008) explain the mixed approach. Mental ability model 

explains the cognitive and emotional intelligence of an individual, which states that the 

capability of an individual to recognize and control its information. Another class of thought, 

emotional intelligence, is individual’s attribute and characteristics to manage their need for 

achievement and flexibility and their relationship with the emotional state (Boren, 2010). 

Numbers of researchers study the effect of emotional intelligence on individual intention 

towards social entrepreneurship. Zampetakis et al. (2009) examined emotional intelligence as 

the ascendant variable which may help an individual in developing opportunity recognition 

behavior i-e creativity, proactivity and on the attitude of individual towards entrepreneurship.  

Emotional intelligence has not been used to predict social entrepreneurial intention. 

Emotional intelligence is considering as a significant predictor towards for social 

entrepreneurial intention, which provides an individual to come up with creative and 

innovative solutions to solve social problems. Emotional feelings and thoughts provide 

entrepreneurs competitive edge over others. Therefore, in this study, the researcher uses 

emotional intelligence as the predictor to have an individual intention towards social 

entrepreneurship. By the above literature explained following hypothesis is formed 

2.6 Moral Obligation 

Bryant (2009), define moral obligation as the tendency of an individual to help each other by 

keeping themselves within religious limits. Fishbein (1967) adopted moral obligation to study 

behavioral attitude, self-efficacy and subjective norms to foresee the intention of the 

individual. In the context of social entrepreneurship, moral obligation, entrepreneurs are fully 

committed to creative and innovative ideas and morally sense to purse idea Beugré (2016). 

Mair & Martí (2006) measures the social entrepreneurial intention using construct i-e moral 

obligation. According to Roberts & Woods (2000) and Hendry (2004), moral obligation is the 

key determinant that differentiates between entrepreneurship and social entrepreneurship. An 

individual with high moral values has an intention towards social entrepreneurship. An 
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individual with social entrepreneurial intention has a sense of responsibility, duty and are 

motivated to serve the society. Social entrepreneurs work for the betterment of the society 

and also helps in developing the economy of the country (Thompson, 2008). According to 

Boschee (1995) describes social entrepreneurs not only have profit motives but also a have a 

moral commitment towards society. Mair and Noboa (2006) practices moral obligation to 

measure social entrepreneurial intention. Haines, Street, & Haines (2008) used moral 

obligation construct as the decision-making process that motivates entrepreneurs to make a 

decision based on the moral judgment.  

3. Research Methodology and Data Collection 

To conduct this research study data is collected from universities student in Pakistan. There 

are some techniques which are used to collect and manage the data. These techniques include 

self- administrated questionnaire and online survey software techniques like survey monkey 

and Google Docs. For this research thesis, secure and cost-effective methods were used to 

collect data from students. To collect data from the respondent’s web-based survey technique 

were used as it is cost and time effective. Pilot testing was executed to test the reliability and 

validity of the questionnaire that’s why the pilot test conducted before collecting the data. 

The primary purpose of the pilot study is to upgrade the questionnaire according to the 

feedback given by respondents (Bell, 2005; Fink, 2003). Web survey link was sent to 

respondents using email and through Smartphone’s application i-e WeChat and WhatsApp. 

More 495 questionnaires circulated among students out of which 360 questionnaires were 

found useable constituted of 69.01% of response rate. 

Table 1. Demographic Information 

Category  Frequency  Percentage 

Gender Female 

Male 

125  

235 

34.7 %  

65.2 % 

Age 20-25 

26-30 

31-35 

35-40 

65 

150 

95 

50 

18.05 % 

41.66% 

26.38 % 

13.8% 

Education  Under-Graduate 

Graduate 

Post-Graduate 

Professional Degree 

85 

101 

116 

58 

23.61 % 

28.05 % 

32.22 % 

16.11 % 

7 Likert scales questionnaire used where one strongly disagrees, four neutrals and seven 

strongly agree. To make sure the validity and reliability of constructs questionnaire were 

adapted from for research studies like (Kuen-Hung, & Chen-Yi, 2014) (Solesvik et al., 

2012)(Gabriella Cacciotti et al., 2016) with revisions of words and sentences by the needs of 

the research. 

3.1 Analysis 

AMOS-21 an important software was used to perform the Structural Equation Modeling 
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(SEM) method to perform statistical analysis and model test. AMOS software helps 

researchers to conclude results using multivariate analysis (Hair, Black, Basin, & Anderson, 

2010). SEM is a three-step method of analysis. The first step is the dimension reduction 

method which includes exploratory factor analysis, a number of tests were conducted to 

examine the appropriateness of data. Second step is to perform validity and reliability of data, 

for this confirmatory factor tests were performed in which researcher measure convergent 

validity, correlation, Cronbach alpha, average variance extracted and other tests. Third step, 

structural equation modeling was performed in which measurement and structural models are 

tested (Anderson & Gerbing, 1988). Structural Equation Modeling (SEM) is becoming 

popular technique for researchers belong to different disciplines, they are practically 

implementing these techniques to legitimize their research results (Hooper et al., 2008). In 

order to examine the fitness of model, researcher observe the goodness of fit indices. Most 

commonly observed indices include Chi-square (𝑋2/𝑑𝑓 ), Tucker-Lewis index (TLI), 

Incremental fit index (IFI), comparative fit index (CFI), Root mean square root error of 

approximation ( RMSEA) and, Normed Fit Index (NFI). Threshold of Goodness of fit indices 

are Chi-square should have the range between 2.0 and 5.0. RMSEA value ranges between .10 

and .030. NFI and CFI values of indices can range between 0.90 and 0.95 respectively.  

It is essential to validate the data before analyzing the measurement and structural model. For 

this purpose, convergent validity was evaluated by considering the factor loading, Cronbach 

Alpha, Composite reliability (CR) and Average Variance Extracted (AVE) values that they 

remain in the suitable range. Threshold, values for benchmark values factor loadings, 

Cronbach Alpha, CR, and AVE, is 0.7, 0.7, 0.7 and 0.5 respectively. 

Table 2. Values of Factor loading, Cronbach Alpha, CR and AVE 

Constructs Items Factor Loadings Cronbach Alpha CR AVE 

Entrepreneurial Attitude EA 1 .853 0.855 0.883 0.715 

 EA 2 .801    

 EA 3 .818    

Moral Obligation MO 1 .845 0.789 0.794 0.565 

 MO 2 .761    

 MO 3 .788    

Social Entrepreneurial Intention EIN1 .802 0.823 0.815 0.595 

 EIN2 .763    

 EIN3 .800    

Self-Efficacy SE1 .771 0.778 0.781 0.549 

 SE2 .827    

 SE3 .722    

Emotional Intelligence EI1 .737 0.848 0.852 0.592 

 EI2 .883    

 EI3 .833    

 EI4 .829    

Subjective Norm SN1 .870 .870 0.871 0.628 
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 SN2 .847    

 SN3 .849    

 SN4 .823    

As shown in table#2 Factor loadings, Cronbach Alpha, CR values are above 0.7, and AVE 

values for all constructs are above 0.5. Therefore, results in table # 2 show good convergent 

validity.  

Table 3. Constructs correlation and the square root of AVE 

 Constructs AVE 1 2 3 4 5 6 

1 Moral Obligation 0.565 0.751           

2 Entrepreneurial Subjective norm 0.628 0.087 0.792         

3 Emotional Intelligence  0.592 0.158 -0.004 0.770       

4 Entrepreneurial Attitude 0.715 0.474 -0.023 0.300 0.846     

5 Social Entrepreneurial Intention 0.595 0.412 0.020 0.007 0.458 0.771   

6 Entrepreneurial Self-efficacy 0.549 0.368 -0.011 0.146 0.500 0.471 0.741 

According to Fornell and Larcker (1981), additionally, discriminate validity can be 

determined by comparing the association between constructs correlation and the square root 

of AVE. AVE square root of construct greater than the constructs correlation, this shows good 

discriminate validity (Table 3) 

Table 3. Goodness-of-fit model 

Indices Measurement Model Structural Model 

X2 1.978 2.521 

GFI .911 0.956 

AGFI .882 .901 

CFI .952 .939 

NFI .908 .906 

RMSEA .052 .065 

According to the above references, indices for this research measurement and structural 

model show the goodness-of-fit model where values of chi-square, GFI, AGFI, CFI, NFI, and 

RMSEA are shown in table#4. After verification of measurement and structural model, in 

next step is to test the hypothesis.  

Table 4. Results of Hypothesized Paths 

Hypothesized Paths Coefficients  t-value P-value 

Emotional Intelligence →           Attitude .362 9.751 *** 

Emotional Intelligence → Self-efficacy .427 10.594 *** 

Emotional Intelligence → Subjective Norm .071 1.277 .201 

Moral Obligation → Attitude .196 4.979 *** 

Moral Obligation → Self-efficacy .133 2.278 .023 
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Hypothesized Paths Coefficients  t-value P-value 

Moral Obligation → Subjective Norm .128 2.176 .030 

Attitude → Entrepreneurial Intention .161 3.621 *** 

Self-efficacy → Entrepreneurial Intention .247 6.765 *** 

Subjective Norm → Entrepreneurial Intention -.106 -2.928 .003 

According to research outcomes, emotional intelligence significant impact attitude and 

self-efficacy of the individual which leads individual social entrepreneurial intention (β=.362, 

p<.001) and (β=.472, p<.001) whereas emotional intelligence is positively associated with 

subjective norms but not significant (β=.071, p>.001). Moral Obligation is positively 

impacted with an attitude, self-efficacy, and subjective norm of individual toward social 

entrepreneurship (β=.196, p<.001) and (β=.133, p<.01) and (β=.128, p< .01) respectively. 

Attitude, Self-efficacy and Subjective Norm of individual toward social entrepreneurship 

intention (β=.161, p<.001), (β=.247, p<.001) and (β= -.106, p<.01) respectively.  

 

Figure 1. Result of Hypothesized model 

4. Discussion 

The primary objective of research paper study is to measure the impact of moral obligation 

and emotional intelligence on youth social entrepreneurial attitudes and intentions. To 

achieve the research milestone, structural equation modeling (SEM) was employed to 

measure the intention of youth towards certain task (Hockerts 2015; Zampetakis et al. 2009). 

This approach is useful because enhances the reliability and validity of the results and also 

allow researchers to interpret results well and build theories on it. Reason to choose social 

entrepreneurship as the topic of research is that there are huge gap and few empirical studies 

conducted in this field. This empirical study examines that emotional intelligence, moral 

obligation are essential and significant precursors of social entrepreneurial intentions. Results 

show that there is a significant association between emotional intelligence the antecedent and 

social entrepreneurial intentions, this proposes that the ability of an individual to evaluate and 

assess the situation using cognitive emotions which involves identifying and solving the 

problems of society. Emotional intelligence is a pro-social behavior that let an individual 
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responsibility toward the social problem.  

Results show that moral obligation also shows that healthy relationship with attitudes and 

perceived behavioral control whereas it has a weak and non-significant relationship with the 

subjective norm. Moral obligation boosts the ability of an individual to recognize, understand 

and respond to the feeling and emotions of another individual (Batson, 1998; Barker, 2003). 

Moral empathy considered the closest connection between two human beings. (Ruskin, 

Seymour, & Webster, 2016; Segal E. A., 2011; Hoffman, 2000). Moral empathy is 

considering as the building block for positive social behavior and action of individual 

towards betterment and benefits for the society. Many researchers argue that moral empathy 

is an essential determinant which develops a healthy relationship and promotes helping and 

positive social behavior among humans. The absence of moral empathy is destructive for 

behavior and has a negative impact on the relationship between human beings. 

Social entrepreneurs are the individuals who provide innovative and novel solutions to deal 

with the problems and troubles faced by societies. Social entrepreneurs employ creative ways 

to accomplish and start a venture with the aim to solve a community problem. This research 

paper tried to examine the relationship between emotional intelligence (the cognitive the 

constructive variables) and the moral obligation of youth with the aim to adopt social 

entrepreneurship as a career in future. This research paper contributes theoretically and 

empirically test the influence of emotional intelligence and moral obligation in order to 

foresee entrepreneurial intention formation. The study concludes that emotional intelligence 

and moral obligation influence the attitude and self-efficacy of youth which leads towards the 

social entrepreneurial intention. Thus support the hypothesis. 

Results of this study help policymakers and researchers to initiate courses at every level of 

educational institutes from school till universities, this helps students in developing emotional 

intelligence and, also helps them to understand their moral obligation. This course of action 

may allow youth to develop understand the society problems and also help them in 

identifying and categorizing values and potential that help an individual in developing social 

entrepreneurial intention. Policy makers and educational scientists need to develop the 

in-depth understanding of the antecedents for social entrepreneurial intentions which 

encourage individuals to acquire knowledge and involved themselves in social 

entrepreneurship. Social entrepreneurial firms have appeared as an essential business 

mechanism which can deal with the unequal distribution of resources and inequities in society. 

Social entrepreneurship assists society to recognize the problems faced by societies and 

entrepreneurs offer products, services, and processes which allow needy and poor to interact 

with the market as active participants. To spread awareness and encourage youth to adopt 

social entrepreneurship as a career there is need to encourage and ensure that universities and 

academic institutions launch courses which include classes, seminars, practically perform 

activities by indulging with social organizations and through online distance education in 

order promote social entrepreneurship in the country.  

Limitation 

The objective and purpose of this study are to provide empirical evidence and understanding 
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that emotional intelligence and moral obligation effects individual in developing youth 

attitudes and intention towards social entrepreneurship. However, there are limitations 

associated with this research study and which help in exploring future research. The first 

limitation is that data is collected from the students of business management filed of 

universities where students of the technical field are not targeted this may not give the 

generalized findings. In this study hypothesized model offers room for further modifications 

and more antecedents variables can be added to have a better understanding about the social 

entrepreneurial intention of youth. A cross-section research was performed in which data is 

collected from respondents once; longitudinal research study can help in understanding 

entrepreneurial intention in a more formal manner. However, this research paper is helpful in 

understanding the phenomenon of social entrepreneurship as this phenomenon is new and 

increasing research field. Policy makers and academicians are struggling to provide the 

gateway to youth to have an intention towards entrepreneurship while keeping in mind the 

wellbeing of the society.  
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