
Announcement of Retraction 
 
The editorial board announced this article has been retracted on June 24, 2020.  
If you have any further question, please contact us at: ijgs@macrothink.org 
 
Article Title: Dynamics of Word of Mouth Marketing in Digital Era 
Journal Title: International Journal of Global Sustainability 
ISSN 1937-7924 
Volume and Number: Vol. 3, No. 1, 2019 
Pages: 1-12 
DOI: 10.5296/ijgs.v3i1.13950 
 


