ISSN 1948-5425

\ MacrOthi“k International Journal of Linguistics
A Institute ™ 2014, Vol. 6, No. 1

Informativity of Arabic Proverbs in Context: An Insight
into Palestinian Discourse

Aseel Simak Zibin
School of English Literature, Languages and Linguistics, Newcastle University, UK

Tel: 44-745-919-1601  E-mail: a.zibin@newcastle.ac.uk/aseel_zabin@hotmail.com

Abdel Rahman Mitib Altakhaineh (Corresponding author)
School of English Literature, Languages and Linguistics, Newcastle University, UK

Tel: 44-744-805-5457 E-mail: a.r.m.s.altakhaineh@ncl.ac.u/tkabd@yahoo.com

Received: Dec. 30, 2013  Accepted: February 18, 2014 Published: February 22, 2014
doi:10.5296/ijl.v611.4857 URL.: http://dx.doi.org/10.5296/ijl.v6i1.4857

Abstract

This paper provided a linguistic analysis of five Arabic proverbs taken from the Palestinian
culture. The five proverbs were analyzed in terms of sound features, cohesion and lexical
expressions. The analysis showed how the uniqueness of the structure and content of
proverbs make them informative and memorable. The proverbs were given to 10 native
speakers of Palestinian Spoken Arabic (PSA), first out of context and then in 5 short
dialogues to see whether they could be easily understood when they occur in their social
contexts. The results showed that 80% of the subjects were able to provide the meanings of
the proverbs in context, whereas only 48% were able to provide their meaning out of context.
The results also revealed that the context that precedes the proverb gives more indication of
its meaning compared to the context that follows it.

Keywords: Linguistics, Discourse analysis, Arabic proverbs in context, Informativity,
Palestinian discourse, cohesion, Parallelism, lexical expressions
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1. Introduction

In general, humans utilize different methods and strategies to convey messages and to deal
with various situations. Some people may prefer to be explicit and express their thoughts
directly; preferring to use words and sentences in their literal sense. On the other hand, others
prefer to be somewhat implicit and indirect, using devices designed to leave a greater impact
on the audience or maybe to capture their attention via presenting a funny or metaphorical
expression (Kovecses, 2002). Reasons for such behavior differ according to different
speakers. However, people generally utilize such expressions to convert a tedious and boring
communicative occurrence into something more interesting and intriguing. Some linguists
even went on to argue that most of our normal conceptual system is metaphorically structured
that is, most concepts, mainly abstract ones, are perceived in terms of other concepts (Lakoff
and Johnson, 2003). Put differently, people usually perceive and experience one kind of thing
in terms of another. For instance, people conceive of the abstract concept “anger” in terms of
another concept which is more understandable to them based on their experience in the world,
namely, “heat”. Thus, they produce expressions like “he erupted in my face” (Boers, 2000).

There are various devices that could be used by different speakers to convey messages; an
example of such devices is proverbs. Mieder (1985) a well-known proverb scholar defined a
proverb as “ a short, generally known sentence of the folk which contains wisdom, truth,
morals, and traditional views in a metaphorical, fixed and memorizable form and which is
handed down from generation to generation (cited in Mieder, 2004, p.3)”. According to
Mieder (2004), the study of proverbs could be traced back to Aristotle who analyzed different
aspects of proverbs, a fact which reflects that people have been fascinated with the study of
proverbs for centuries. Proverbs exist under the umbrella of a branch of linguistics called
Phraseology. This field is concerned with studying and classifying fixed phrases such as
proverbs, idioms, sayings, etc. Within Phraseology, there is an area that focuses on studying
proverbs, namely, Paremiology. It is concerned with “the definition, form, structure, style,
content, function, meaning, and value of proverbs (Mieder, 2004, p. xii)”. Paremiography,
however, is another area which deals with collecting and classifying different proverbs with
no reference to their meaning or structure, hence, it is considered to be one side of the study
of proverbs. In Paremiography, one can find different proverbs collected from different
cultures. An example of Anglo-American proverbs is human nature is the same all over the
world. Mieder (2004) referred to many scholars who studied proverbs, among them “Alan
Dundes, Wolfram Eberhard, Stuart A. Gallacher, Richard Jente, Wayland D. Hand, John G.
Kunstmann, Charles Speroni, and Bartlett Jere Whiting” (p. Xiv).

Proverbs portray the experience and traditions of different nations; they are very similar to
literary works in being a mirror that reflects the image of the traditions and cultural values of
different societies (Hasan-Rokem, 1990). Due to their conciseness, proverbs are stored in
memory in their entirety, in terms of their meaning, sound and syntactic properties, just like
single words (Mieder, 2004). Hence, proverbs are used in all walks of life; one can find them
in political speeches, novels, poetry among many other fields. This can be due to the fact that
proverbs do not require much time to be formulated and used in the same way as new phrases
and sentences do. On the contrary, proverbs can be automatically retrieved and utilized in
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various communicative settings.

With regard to their structure, proverbs are considered to be unique. One can find irregularity
in their grammatical structure. Put differently, their cohesion may not be ordinary. This also
applies sometimes to their conceptual structure, namely, coherence (Hasan-Rokem, 1990;
Mieder, 2004). In fact, it is probably the way they are formed grammatically or conceptually
which make them interesting and informative. According to De Beaugrande and Dressler
(1981), informativity of a text is related to whether it presents something new and unexpected.
Thus, processing highly informative texts, ones in which a person may encounter irregular
and improbable content, calls for more effort to be exerted in understanding them than when
facing a regular and predictable content. However, one may argue that interestingness is
found in the former more than the latter (De Beaugrande and Dressler, 1981). In fact, Mieder
(2004) argued that proverbs can be very informative because of their peculiarity. However,
this may present a challenge to text receivers. Thus, the best way to understand the meaning
of proverbs is to use them in their social contexts.  For instance, the proverb the best
defense is a good offense can be easily understood in the context of military battles or football
games.

On the basis on Mieder's (2004) argument, this paper shows how proverbs, five Arabic
(Palestinian) proverbs in particular, can be informative via analyzing them in terms of sound
features, cohesion and lexical expressions. This analysis is provided in the following section.
The paper also aims at testing Mieder's (2004) claim that the intended meaning of proverbs
can be easily inferred when they occur in their social contexts. Hence, the paper tackles two
questions:

1) Does the context in which 5 Palestinian proverbs occur play a role in understanding their
meanings by 10 native speakers of Palestinian Spoken Arabic (PSA)?

2) If they are able to provide the meanings of the proverbs, what strategies do they use to
comprehend their intended meanings?

The discussion in this paper relied on the analysis provided by De Beaugrande and Dressler
(1981) in their discussion of informativity as a standard of textuality and its relation to the
other standards, namely, cohesion and coherence. The Arabic proverbs that were analyzed in
this paper were taken from the Palestinian culture, thus, the proverbs are written in
Palestinian Spoken Arabic (PSA). The paper proceeds as follows; the following section
presents the proverbs that were analyzed in this paper. The section entitled "analysis of the
proverb™ deals with some of the features of proverbs in terms of their sound features,
cohesion and lexical expressions. The methodology section explains the method used to test
the subjects. In the results and discussion section, the two authors present the results of the
two questions mentioned above and provide an explanation of the results.

2. Palestinian Proverbs

Palestine is an Arab country located in the Middle East, specifically, on the eastern shore of
the Mediterranean Sea west of Jordan. The culture and traditions of Palestine is very similar
to those of the neighboring Arab countries, namely, Jordan, Syria, and Lebanon in terms of

69 www.macrothink.org/ijl



ISSN 1948-5425

\ MacrOthi“k International Journal of Linguistics
A Institute ™ 2014, Vol. 6, No. 1

language, religion, literature, food and music. Their proverbs, just like the other cultures, are
derived from their environment and customs. For instance, one would find proverbs related to
lands, especially, planting and harvesting olive trees since a big number of Palestinians used
to work in their lands and a big number still do. The proverbs are usually found in the form
of a string containing a number of related words, sometimes unusual, that carry information
and wisdom. The proverbs that were analyzed in this paper are shown below:

1 '3 LU cali b
yaa Jaayif izzo:l yaa xaayib irrajaa.
"You, who see the illusion of a person from afar, you would be disappointed once he
comes close.'
Meaning: one should not judge people's appearance based on how they look like from
afar, one needs to be close to the person so that (s)he can give a clear judgment. This
proverb is also used figuratively that is, one should not judge others based on their
appearance alone, one needs to get close to them and get to know them better because
appearances can be misleading.

2. oplelauailis) sy il B
xallii izzeit bigraaro: taayigii s faaro:

'Keep the oil? in its jars, until you get a good pay for it.
Meaning: valuable things like oil even if kept for a long time, they will not lose their
value and one should wait to have a good reason to release them. It also indicates that
people should not be hasty in making important decisions; they have to think carefully
and wait for the opportune time.

3. Oledh Cpeddl gl b il oyl pedl] e U llia
giinaak yaa ¢abd il mu ¢iin taat ¢iin, Ikiinaak yaa ¢abd il mo ¢iin btin ¢aan.
‘We came to ¢bd il-mo ¢iin (male-name) so that he can help us, we found that ¢bd
il-mo ¢iin himself needs help.'
Meaning: one should know from whom (s)he should seek help, since people are not
always who they claim to be that is, they are not always capable of providing help
anytime.

4. 2l EATY 5 Lyl Sla
gaarak il-kariib wala ?axuuk il-bSiid.
"Your close neighbor and not your far away brother.'
Meaning: if in need, seek assistance from your close neighbor and not from your
distant brother because a neighbor may be better than your flesh and blood
sometimes.

5. 48 &jlo Ledind e
Gumir il-hayyeh maa saarat xayyeh.
"The snake will never become your sister.'

! For the reader's convenience, a key to the symbols used for Arabic consonants and vowels is provided in Appendix 1.
2 Olive oil is meant in this context since it is quite expensive in Arab countries.
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Meaning: an enemy will still be an enemy even if (s)he pretend to like you, they will
never become close enough to be a brother or a sister.

3. Analysis of the Proverbs

This section provides an analysis of the Arabic proverbs listed in the previous section in
terms of sound features, cohesion and lexical expressions. The analysis sheds light on the
features of proverbs showing its richness and uniqueness.

3.1 Sound Features

Proverbs are usually short, which makes them more memorable and easily retrieved. Also,
perhaps the most noticeable feature about them is that they rhyme. It could be argued that this
feature is not usually found in ordinary speech, which makes proverbs more unique and
conspicuous. In this respect, proverbs are similar to poetic texts, in which, language options
are somewhat modified when compared to the conventional organization of the language as a
whole (Beaugrande and Dressler, 1981). This rhyme can be seen in:

Proverb 1: yaa /aayif izzo:l yaa xaayib irrajaa 'you, who see the illusion of a person from
afar, you would be disappointed once he comes close." with the words Jaayif 'you who see’
and xaayib “disappointed.

Proverb 2: xallii izzeit bigraaro: taayigii s ¢aaro: 'keep the oil in its jars, until you get a good
pay for it." with the words bigraaro: 'jars' and sGaaro 'prices'.

Proverb 4: gaarak il-kariib wala ?axuuk il-b%iid 'your close neighbor and not your far away
brother." with the two words il-kariib ‘close’ and il-bGiid 'far away'.

Proverb 5: Sumir il-hayyeh maa saarat xayyeh 'the snake will never become your sister." with
the two words hayyeh 'snake’ and xayyeh 'sister.

3.2 Cohesion

According to Renkema (1993), cohesion is ‘“the connection which results when the
interpretation of a textual element is dependent on another element in the text” (p. 35). The
sentences which occur in the text need to be related to each other to ensure the stability of the
text (De Beaugrande and Dressler, 1981). Due to their conciseness, proverbs are linked in a
particular way so that the words from which they are formed would have their contribution to
the interpretation of the whole proverb. After all, if there was no relation between the words
of the proverb, people would not have memorized them and used them in different social
situations from generation to generation. Among the cohesive devices that can be noted in the
proverbs is parallelism i.e. using the same structure and verb tense (Renkema, 1993). This
can be seen in:

Proverb 3: giinaak yaa ¢abd il mudiin taat ¢iin, Ikiinaak yaa ¢abd il mo ¢iin btinfaan 'we
came to Sbd il-mo%iin (male-name) so that he can help us, we found that Sbd il-mo¢%iin
himself needs help." It can be observed that giinaak ‘we came to you' and lkiinak 'we found
you' are both past tense.
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Proverb 1: yaa /aayif izzo:l yaa xaayib irrajaa 'you, who see the illusion of a person from
afar, you would be disappointed once he comes close.' It can be noticed that Jaayif 'you who
see' and xaayib 'you would be disappointed' are both past tense. Hence, it could be argued
that parallel structures make proverbs easier to recall.

Other types of cohesive devices can be observed in proverbs too. These devices deal with
connections that are based on the words used, namely, reiteration which is the first type of
lexical cohesion (Renkema, 1993). An example of such devices is repetition i.e. using the
same word or structure:

Proverb 3: giinaak yaa ¢abd il muiin taat¢iin, Ikiinaak yaa ¢abd il mo ¢iin btinaan ‘we
came to Sbd il-moCiin (male-name) so that he can help us, we found that Sbd il-moqGiin
himself needs help." The name 'Sbd il-moGiin' is used twice, that is, instead of using the
pronoun 'he' to refer to Gbd il-moCGiin or in other words, instead of using anaphora, the name
was repeated twice. The significance of the name is explained in the following section.
Another device is antonymy i.e. words that have opposite meanings. This is shown below:

Proverb 4: gaarak il-kariib wala ?axuuk il-bSiid 'your close neighbor and not your far away
brother.' kariib ‘close’ and bqiid 'far away' are antonyms, such device may have been used to
draw people's attention to the meaning of the proverb. In other words, sometimes your close
neighbor may be better than your own flesh and blood who is far away.

The second type of lexical cohesion is collocation, which is concerned with words that are in
a relationship because they occur in the same environment (Renkema, 1993). This device can
be seen with the words izzeit 'oil' and graaro: 'jars' in proverb 2: xallii izzeit bigraaro:
taayigii s ¢aaro: 'keep the oil in its jars, until you get a good pay for it'.

On the basis of the above-mentioned analysis, it can be seen that the weaving of words
together in proverbs may have been done for a special effect, and this may increase their
informativity. This takes us to the lexical expressions used in the proverbs.

3.3 Lexical Expressions

According to Mieder (2004), a proverb is a short well-known sentence that encapsulates
wisdom, truth and morals. As a result, one may argue that special attention must have been
given to the selection of lexical expressions used in the proverbs. In a way, these expressions
were carefully planned and chosen. The word zo:l “the illusion of a person” (Al-Waseet
dictionary, 1960, p. 407) used in proverb 1 may not be familiar to many. The peculiarity of
the word used make the proverb more informative and unpredictable that is, instead of using
the word xayaal 'shadow' which has a similar meaning to zo:l 'illusion of a person' and may
be more familiar, the word zo:l was selected. Thus, this gave the proverb the element of
unpredictability.

The male name ¢bd il-mo ¢iin in proverb 3 was used for a specific purpose; ¢bd il-mo ¢iin
means 'he who serves the supporter (God)'. This person who serves God faithfully would not
hesitate to help those who seek his help. The name was repeated twice instead of using a
pronoun i.e. 'he' to refer to it in order to emphasize the intended meaning of the proverb,
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namely, instead of living up to the expectation, ¢hd il-mo ¢iin himself needs someone to help
him. This particular name was used to indicate that people do not always live up to what they
claim to be or to what people think of them.

The antonymy used in gaarak il-kariib wala Zaxuuk il-b ¢iid 'your close neighbor and not
your far away brother' aims at steering the listener's or reader's attention to the meaning of the
proverb, namely, usually words that have opposite meanings may help the receiver see the
difference between the people or things being compared; the close neighbor and the far away
brother.

In proverb 5, the word xayyeh 'little sister' may have been selected instead of the word oxt
'sister’ to show the extreme asymmetry between hayyeh 'snake’, the intended meaning here is
‘'enemy’, and xayyeh 'little sister'. Put in a slightly different way, this word may have been
chosen to emphasize the meaning that the proverb alludes to i.e. enemies remain enemies
even if they tried to pretend to be otherwise.

This section provided an analysis of the features of proverbs, the next section discusses the
methodology used to answer the two questions presented in the introduction.

4. Methodology

As pointed out previously, this paper aims at testing whether the context in which five
Palestinian proverbs occurs presents a challenge to 10 native speakers of PSA. Put differently,
whether they would be able to know their meanings and if so, what strategies they used to
arrive at them. The five proverbs were given to 10 native speakers of PSA, students at the
University of Jordan (Amman-Jordan) studying different majors, first out of context then, in
five short dialogues (see Appendix 2 & 3). The dialogues were based on real dialogues that
took place in a Palestinian household (personal communication). Only the names of the
participants were changed to respect their privacy. The two authors asked the subjects to
provide the meanings of the proverbs; if the subjects were able to, then they were asked to
explain how they knew their meanings:

1. Previous knowledge of the proverb.
2. The previous context that occurred before the proverb.
3. The context that followed the proverb.

According to De Beaugrande and Dressler (1981), there are three degrees or orders of
informativity; first order, second order and third order. First order occurrences receive little
attention since they are predictable. Hence, their informativity is low and they do not need to
be downgraded i.e. exploiting different strategies to make sense of the occurrences since their
intended meaning is very clear. On the contrary, they need to be upgraded, this entails adding
more elements to texts to make them more informative. Second order occurrences are
considered to be the normal standard in communication since they do not need to be
upgraded or downgraded. They are higher than first order occurrences in the sense that they
are below the upper degree of probability, which means that they are more informative.
Finally, third order occurrences are those which are considered unpredictable, and thus need
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more attention and processing effort. This means that they need to be downgraded by text
receivers to be able to understand their intended meaning. At first, they may appear to be
irrelevant to the presented text. However, after they are downgraded, it will be clear that they
are relevant after all. Their unpredictability makes them more informative and thus more
interesting.

- International Journal of Linguistics
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De Beaugrande and Dressler (1981) indicated that downgrading is seen as a type of
“problem-solving” since text receivers need to use different strategies to comprehend the text
(p. 144). They may explore the text in which they encountered the third order occurrence or
their background knowledge of the world in order to make sense of the text. If they consider
the text that precedes the third order occurrence then, they are doing 'backward downgrading’,
if they wait to consider the sentences that follow them then, they are doing ‘forward
downgrading' (p. 144). However, if text receivers bring the knowledge they have about the
world in order to understand third order occurrences i.e. going beyond the text, then they are
doing 'outward downgrading' (p. 144). Owing to their uniqueness, it could be argued that
proverbs are considered third order occurrences and need to be downgraded to second order
by text receivers using the strategies mentioned above. The next section provides the results
of the test and discusses them.

5. Results and Discussion

The two authors gave the five Arabic proverbs to 10 native speakers of PSA first out of
context, then in five short dialogues and asked them to provide their meanings. If they were
able to, the subjects were asked to indicate the strategies they used (see Appendix 2 & 3).
Table 1 below shows the number and percentages of accurate responses by the 10 subjects
when asked to provide the meaning of the proverbs out of context.

Table 1. Number and percentages of accurate responses by 10 native speaker of PSA out of
context

Proverbs No. of accurate answers % Percentage
Proverb 1 (literal | 2 20

meaning)

Proverb 1 (figurative | 4 40

meaning)

Proverb 2 3 30

Proverb 3 6 60

Proverb 4 7 70

Proverb 5 7 70

Mean 5 48%

Table 1 clearly demonstrates that Mieder's (2004) claim is possibly correct; the low
percentage (48%) of the 10 subjects' correct responses indicates that the meaning of the
proverbs was not easily recognized out of context. The highest number of correct responses
was 7 out of 10 while the lowest was 2 out of 10. However, a look at table 2 shows that the
context played a big role in the subjects’ answers.
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Table 2. Number and percentages of accurate responses by 10 native speaker of PSA in
context

Proverbs No. of accurate answers % Percentage
Proverb 1 (literal | 5 50

meaning)

Proverb 1 (figurative | 4 40

meaning)

Proverb 2 9 90

Proverb 3 10 100

Proverb 4 10 100

Proverb 5 10 100

Mean 8 80%

Table 2 clearly demonstrates that the context assisted the 10 subjects in recognizing the
meaning of the five proverbs. The high percentage (80%) of the 10 subjects' correct responses
indicates that the meaning of the proverbs was easily recognized when they occurred in
context. The lowest number of correct responses was 4 out of 10 while the highest number
was 10 out of 10. The strategies that they used, however, differed. Table 3 below shows the
number of the students who used the three strategies, namely, backward, forward or outward
downgrading to provide the meaning of the 5 proverbs.

Table 3. Number of the subjects who used the three strategies to provide the meaning of the 5
proverbs

Strategy Proverbl(liter | Proverb 1| Proverb2 | Proverb3 | Proverb4 | Proverb5
al meaning) (figurative
meaning)
Backward 4 3 8 9
Forward - 1 1 -
Outward 1 - - 1
Total 5 4 9 10 10 10

An examination of table 3 shows that the students used different strategies to provide the
meanings of the proverbs. However, it can be seen that backward downgrading prevailed.
The two authors explain examples of these strategies from the students' answers below by
providing three of the five dialogues supplied for the subjects. These dialogues are provided
here in English for the reader's convenience (see Appendix 2 for the Arabic version):

Dialogue 1:

A dialogue between two men (Mohammad and Fady):

Mohammad: the other day | saw a tall guy with broad shoulders from a distance but
when he came close to me, | was shocked by how he really looks like.

Fady: you know, there is a proverb that says yaa /aayif izzo:l yaa xaayib irrajaa
Mohammad: yeah man seriously, we shouldn't judge people on how they look like
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As mentioned previously, the underlined proverb viz., proverb 1 can be interpreted both
literally and figuratively. First, the literal meaning; one should not judge people's appearance
based on how they look like from afar, one needs to be close to the person so that (s)he can
give a clear judgment. Second, the figurative meaning; one should not judge others based on
their appearance alone, one needs to get close to them and get to know them better because
appearances could be misleading. A careful study of table 3 shows that five subjects gave
accurate answers of the literal meaning of proverb 1. The table also demonstrates that 4
subjects used backward downgrading to provide the meaning of the proverb. At first, the
subjects might have thought that the proverb is not relevant to the previous context or in other
words, there is a discrepancy or a mismatch between the presented text and the knowledge
that the text receivers have stored in their minds. However, if one looks at the context that
preceded the proverb in dialogue 1, it is clear that it gives a clear clue about the literal
meaning of the proverb that is, being deceived about how someone looks like from a distance
and then when(s)he comes close, this person would look totally different. Thus, the proverb
was downgraded by the 4 subjects to second order. It could be argued that the subjects who
did not know the literal meaning of the proverb might have faced difficulty with the word zo:l
‘an illusion of a person'. A glance at table 3 shows that the one subject knew the literal
meaning of the proverb via outward downgrading. This subject indicated that proverb 1 is
very similar to another proverb she knows i.e. laysaa kullu maa yalmaG thahaban 'not
everything that glitters is gold'. The subject knew the meaning of proverb 1 based on her
knowledge outside the context provided. Hence, she downgraded the proverb into second
order.

A look at table 3 indicates that four subjects knew the figurative meaning of the proverb. It
also indicates that three subjects used backward downgrading and one subject used forward
downgrading. The latter used the context that followed the proverb to provide its meaning
namely, "yeah man seriously, we shouldn't judge people on how they look like from afar.
The subject might have interpreted the word judge as 'forming an opinion about a person such
as his personality and behavior not about his appearance.’ In addition, one may not be able to
form an opinion about someone just on the basis of how this person looks like. Hence, the
respondent was able to infer the figurative meaning of the proverb. The following is the
second dialogue:

Dialogue (2):
A dialogue between a mother and her daughter at their house:
Daughter: someone proposed to my friend but she rejected him since he is uneducated

unlike her. The guy seems to be really good; however, her decision is quite reasonable.

Mother: my mother used to always say xallii izzeit bigraaro: taayigii s faaro: 'Keep the

oil in its jars, until you get a good pay for it.’

Daughter: yes that’s right; a girl shouldn't just agree to marry anyone because, you know,
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people won't stop gossiping about you no matter what you do.
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A careful study of table 3 demonstrates that 9 subjects provided accurate responses with
regard to proverb 2. It also shows that 8 subjects used backward downgrading while 1 used
forward downgrading. The subjects might have been confused at first with the proverb that
seems to be talking about oil and prices. However, the context that precedes the proverb
shows how proverb 2 could be used to indicate the importance of waiting for the opportune
moment to make a decision about different situations in which one finds him/herself during
the course of their lives such as marriage, and not being hasty. Hence, the 8 subjects who
used backward downgrading were able to infer the intended meaning of the proverb from the
context that preceded it, since it discussed a girl's decision about who she should marry and
how she has to think carefully and reasonably about her choice. The other respondent, who
used forward downgrading referred to the context that followed the proverb to infer its
meaning namely, ‘yes that’s right; a girl shouldn't just agree to marry anyone. = Again, it
could be seen that the statement that follows the proverb provides a clue about the intended
meaning of the proverb.

Table 3 indicates that all the subjects provided accurate responses with regard to proverb 3, 4,
5 using different strategies. Of the three dialogues, dialogue 5 is provided below to shed some
light on the strategies used by the subjects:

Dialogue (5):

A conversation between two colleagues (Lina and Samia)

Lina: did you know who said really bad things about Rima and made her get fired?

Samia: no who?

Lina: Rima's friend; Fida'a.

Samia: you've got to be kidding me; that’s impossible!!

Lina: why? You don't know the proverb that says Sumir il-hayyeh maa saarat xayyeh 'the snake will
never become your sister.'

Samia: but you said Fida'a is Rima's friend! how could she do such a thing!
Lina: this is what people think; we don't really know how Fida'a really feels about Rima.

An examination of table 3 indicates that 7 subjects used backward downgrading to infer the
intended meaning of the underlined proverb. It could be argued that the context that precedes
the proverb gives a hint about its intended meaning; Fida'a who stabs her friend Rima in the
back causing her to be fired from her job. Table 3 also shows that 2 subjects used forward
downgrading to provide the meaning of the proverb. If one looks at the context that follows
the proverb, a clear indication of the proverb's meaning is found; Fida'a was only pretending
to be Rima's friend because no one can know how Fida'a really feels about Rima. The 2
subjects indicated that Fida'a is compared to a snake in her deceitfulness that is, she was
hiding her true face waiting for the right moment to strike. One respondent used outward
downgrading and brought her background knowledge to the text to help her infer the meaning
of the proverb. The respondent indicated that she knows another proverb that has a similar
meaning to the underlined proverb above: min giwwa hallah hallah wumin barra yiSlam
allah; that is, things or people are not always what they seem. Based on the above mentioned
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analysis, it is clear that proverbs could be easily perceived when they occur in their social
contexts. The analysis also showed that the subjects relied heavily, in many cases, on the
context that precedes the proverb to detect its meaning.

6. Conclusion

This paper provided an analysis of five Arabic proverbs taken from the Palestinian culture in
terms of sound features, cohesion and lexical expressions showing how the uniqueness of
their structure and content make them informative and interesting. The five proverbs were
given to 10 native speakers of Palestinian Spoken Arabic (PSA) first out of context, then in 5
short dialogues. The subjects were asked to provide their meanings, if they could do so, they
were asked to indicate the strategy they have followed. Based on Meider's (2004) argument,
who indicated that proverbs can be easily understood if they occur in their social contexts; the
study showed that only 48% of the subjects were able to provide the correct meaning of the
five proverbs out of context, whereas 80% of the subjects were able to provide the meanings
of the proverbs correctly in context. The subjects used different strategies, namely, relying on
the context that preceded the proverb (backward downgrading), the context that followed the
proverbs (forward downgrading) or retrieving knowledge they already have and thus going
beyond the context (outward downgrading). Hence, the subjects were able to downgrade the
third order occurrences, the proverbs, into second order. It was noticeable that backward
downgrading was used by most subjects, it is usually the case that when people do not
understand the meaning of a word or an expression they encounter in a text, they go back to
the context that precedes it to figure out the meaning of that word or expression. Large-scale
studies of the strategies used to comprehend the meaning of proverbs in context are
recommended to provide insight into the techniques different individuals use to make sense
of a certain text.
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Appendix
Appendix 1. Arabic Sounds

introductory textbook. Amsterdam: John

Arabic consonants/vowels

Symbols

Description

s

?

voiceless glottal stop

voiced bilabial stop

—

voiceless dento-alveolar stop

—t
=

voiceless inter-dental fricative

voiced post-alveolar affricate

voiceless pharyngeal fricative

voiceless uvular fricative

L ('Y~ (‘1 (N [': [~. .[

voiced dento-alveolar stop

L

voiced alveolar fricative

voiced alveo-palatal trill

voiced alveolar fricative

U’N—‘OXQ_XIS‘—'

voiceless alveolar fricative

G. |G ||

—

voiceless alveo-palatal fricative

voiceless alveolar emphatic fricative

voiced alveolar emphatic stop

voiceless dento-alveolar emphatic stop

IOX le=+ |o_ ln

voiced alveolar emphatic fricative

rvlsflr%,%

-

voiced pharyngeal fricative

=

voiced uvular fricative

L.

voiceless labio-dental fricative

voiceless uvular stop

L. |G

voiceless velar stop

voiced alveolar lateral

voiced bilabial nasal

c ™ |G

voiced alveolar nasal

o

voiceless glottal fricative

voiced labio-velar glide

voiced palatal glide

/'

low short central unrounded

/']

high short back rounded

I/

- < QJ\<E:TSB_TQ bl (o]

high short front unrounded
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| aa low long central unrounded

55 uu high long back rounded

= ii high long front unrounded

S o: mid long back rounded

s aw low short front unrounded + labio-velar
glide

! ay low short front unrounded + palatal glide

= ee mid long front unrounded

Appendix 2. The Five Dialogues in Arabic

oY) clh sl e caal Y @l ) sl se) 8 A e
faiag Ja shadall Jiall ina L (1
i) S (0 a8 i) ina o a8 1 (2
Jiall 8 Ail 46 yea
i) 20 (2 Bl 5f Jial) G A Fland) A G el e SV o

QD Js
(24 5 2ens) Gl ) G )l
laling IS G Crarail o 8l Ga duadly i se 5 Jsha aal g o sl llda A5 clliad ;aeas
ol el Ll ald b Bidl J gt L (g azgald
A e GalASY) e oS 6 5Y (e a5l 3 00 raene

) Js»
il i Ll o Gl m
O e IS il i) pe damals Baleed lalae A 5 alaia e 63Y giaiad ) G e Lelad Jhialia scil)
s b5l i gy
" o e ol o )l e 51 AN S Lagly cilS el ) 5 20 Y)
Lo Sadle Gl liie G las (g) il 5 & a0 )Y (e Caiall Slad rcid)
3) S
(sle 5 2al) o3 o s
lighjle Ul g ad s dlield () 53,0 100 el AY sl Ol (8131 ¢ S LV (laad auda sl 40 5 2 2aa)
Omla Ly La 5 el ol ol
A ) g as Gajle e 5,8 Clal il e el e ae bl ) ) iy caS Ul Al s e
;e sille culle deal ga Wl
S slill llac] € le an Jla sl raeal 3yl
"oy Gaeall due b AT el el die L ellia s Lo g 80 DA Lo Jid) A g el
de Gl aali Lagly sia callai ala Y1 (il L saeal 5l

4) SN~
(Jen of) Askia jsae 31l o (Lsem 5 slaal Yol G Jlsa
Tt 1an Ledl Le i) Cymy Ul S0l ae by oy Lagls (181 jall L (e 1ol
Lol gla clliSa 18] Baai & ) Lat g
M) AT Y 5 il @ lan JB ) G 4l selad
fleie Jhoy Los LSl 5 small 3l salln o iy Q8 g1 (a0 sy &l Liall - g
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(5) S
(Rl 5 L) Gilaa s O ) >
Caill (e 2 ki WUA Ly ) e b ) (e (A =y 1Ll
Sy Al 5 Y -Aelus
g1a8 Lghmlia ;L
Ndaioe JSall ciy b Y sl
T s jla Le il e S 1 Jid et Lo gl 2l
flginbla sy Safy Sl ga Y sl
L) s (8 s (8 ety La G (ulill jalla ) 13 Ll

Appendix 3. The Five Dialogues in English

Read the following dialogues and then answer the following questions:

1. What is the meaning of the underlined proverb?

2. If you were able to provide the meaning of the proverb please indicate what aided you:
Previous knowledge of the proverb.

The context that occurred before the proverb or the one that follows it.

Dialogue (1)

A dialogue between two men (Mohammad and Fady):

Mohammad: the other day | saw a tall guy with broad shoulders from a distance but when he

came close to me, | was shocked by how he really looks like.

Fady: you know, there is a proverb that says yaa /aayif izzo:l yaa xaayib irrajaa 'you, who

see the illusion of a person from afar, you would be disappointed once he comes close.’

Mohammad: yeah man seriously, we shouldn't judge people on how they look like from
afar.

Dialogue (2):
A dialogue between a mother and her daughter at their house:
Daughter: someone proposed to my friend but she rejected him since he is uneducated unlike

her. The guy seems to be really good; however, her decision is quite reasonable.

Mother: my mother used to always say xallii izzeit bigraaro: taayigii s faaro: 'keep the oil in

its jars, until you get a good pay for it.'

Daughter: yes that’s right; a girl shouldn't just agree to marry anyone because people won't
stop gossiping about you no matter what you do.

Dialogue (3):
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A dialogue between two colleagues (Ahmad and Ali):

Ahmad: things are not going very well with me financially these days; | was wondering if
you could lend me 100 JDs till the end of the month and | promise you that I'll give them
back. I know you won't turn your back to me and let me go empty handed.

Ali: I wish | could help you Ahmad, but | have a lot of financial obligations this month. In
fact I really don't know what I'm going to do.

When Ahmad went back home his wife asked him:

Ahmad's wife: what happed today? Has Ali given you the money?

Ahmad: our ancestors knew what they were doing when they said giinaak yaa fabd il mu fiin

taat fiin, Ikiinaak yaa fabd il mo fiin btin faan 'we came to Sbd il-moSiin (male-name) so that

he can help us, we found that Shd il-moSiin himself needs help.'

Ahmad's wife: you should have asked someone else for money; people always manage to
deceive you.

Dialogue (4)

A conversation between two women (Lamya and Suheir), they are talking about a patient at
the hospital; an old woman (Om Jamal) who is paralyzed.

Lamya: who is that woman who always visits Om Jamal and help her? | thought that her
family is not here!

Suheir: you won't believe it if | tell you but that woman is her neighbor!

Lamya: you know there is a proverb that says gaarak il-kariib wala ?axuuk il-b3iid ‘your

close neighbor and not your far away brother.’

Suheir: the world is becoming really scary, who is cruel enough to leave that poor old
woman without any help whatsoever.

Dialogue (5):

A conversation between two colleagues (Lina and Samia)

Lina: did you know who said really bad things about Rima and made her get fired?
Samia: No who?

Lina: Rima's friend; Fida'a.

Samia: you've got to be kidding me; that’s impossible!!
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Lina: why? You don't know the proverb that says Sumir il-hayyeh maa saarat xayyeh ‘the

snake will never become your sister.'
Samia: but you said Fida'a is Rima's friend how could she do such a thing!

Lina: this is what people think; we don't really know how Fida'a really feels about Rima.
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